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...there are multiple definitions of 
workforce ready…In the end, all 
defi nitions can be boiled down to 
ensuring the workforce is prepared 
to tackle the challenges of today 
and the problems of tomorrow.

- Dr. Jeremi Bauer
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placements as they work to move up or 
over in their careers. We also have the 
Center for Executive and Workforce De-
velopment to help with any upskilling 
anyone needs for their desired position. 

We try to see our work as helping peo-
ple with their careers versus just a job. 
We may not always succeed, but our goal 
is to place people with organizations to 
find fulfillment. And of  course, the or-
ganization needs to be happy too! We do 
this by learning about each student and 
understanding what they are looking for 
in their career. Recently, a student shared 
that we asked questions that helped them 
focus on what they wanted and needed to 
be happy in a job. That is our goal – mak-
ing the right fit. We also research with our 
business partners to understand their cul-
tures and make them a good fit. Looking 
at this from both perspectives helps us 
get it right more often. 

We offer these services to our students, 
alumni, and business partners free of  
charge. We want the best for our students 
and our partners and consider making a 
good match to be a win/win situation. It 
is just one of  the ways the MBSoB works 
to make it personal.

Most people know that you can get in-
ternships in many fields, from accounting 
to marketing to sport management in the 
Malcolm Baldrige School of  Business. 
Still, many are unaware that we also help 
with job placement or, as we prefer to call 
it, career advancement and transition.

At the MBSoB, we have various resourc-
es designed to assist our students at all 
levels and in all modalities to advance or 
transition in their careers. Our program 
chairs and our deans meet with students 
to review resumes and introduction let-
ters. Our Human Resource Management 
program offers the opportunity for mock 
interviews to help with presentation, es-
pecially when someone is transitioning to 
a new career. 

In addition, we work with our business 
partners on several levels to help place 
our students. When our business part-
ners have opportunities, they share with 
us, and we start a search for students with 
the right skills who are interested. These 
opportunities cover everything from in-
troductory jobs to supervisors and ad-
vanced placements. 

We utilize our advisory boards and our 
alumni for opportunities for current stu-
dents and provide our alumni with job 

Dr. Alisa Hunt, Assitant Dean
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